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WITH WHAT ARE
WE GOING TO DEAL

IN THIS COURSE?
This course and its activities aim to
adopt a structured and effective
approach to your teaching strategies
related to digital marketing for hotels
in VET at EQF 5.



WHAT IS E-MAIL
MARKETING? 

Definition:
Email marketing is the act of sending
a commercial message, typically to a
group of people, using email.

THE MANAGEMENT IS DONE USING
AN EMAIL MARKETING PLATFORM



CHARACTERISTICS
OF THE E-MAIL

PLATFORM
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      SENDING TARGETED EMAILS

AUTOMATIONS

GDPR READY



COMPARATIVE TABLE OF POPULAR MANAGEMENT PLATFORMS





ADVANTAGES
OF E-MAIL
MARKETING

Direct customer approach1.

Social
Media

E-mail
Marketing

Digital
Campaign

Content
Marketing

SEO

Mobile
Apps



ADVANTAGES
OF E-MAIL
MARKETING
2. Low costs with good
conversion rates



ADVANTAGES
OF E-MAIL
MARKETING
3. Process automation



ADVANTAGES
OF E-MAIL
MARKETING

4. Message personalization



ADVANTAGES
OF E-MAIL
MARKETING

5. Individual statistics



GDPR RULES

1.

4.

3.

2.

Acquisition by consent

Right to be forgotten

Notification of loss

Data portability



DOUBLE OPT-IN
METHOD

OPT-IN EMAIL

OUTPUT

SIGN-UP
FORM

You have a new
subscriber.
Optionally, you can turn
on the final welcome mail

They receive the opt-in
confirmation email and
click the link to confirm
subscription

Someone fills out your
MailChip signup form

The double opt-in registration process consists of 2 steps.



Step 1: The potential subscriber fills out the online signup form.
Step 2: Receives an email with a confirmation link that adds him/her to the corresponding list when clicked.

CONFIRMATI
ON



BEST TIME & DAY TO SEND AN EMAIL



BEST TIME & DAY TO SEND AN EMAIL



BEST PROPOSED
TITLES FOR AN EMAIL

5 Reasons Why You
Should{Subject}

{Benefit}While You Sleep

[TEMPLATE] 10 Best
{Subject}

real
{audience}use{solution}

Discover the {solution}

{Subject}, {subject}, and
{unrelated subject}?

How To Make
{Subject}That Will
{Benefit}

21+ Ways To Grow
Your{Subject}

Do You Think You Can
{Benefit}?



BEST PROPOSED
TITLES FOR AN EMAIL

5 Answers To The {New
Subject}

New {Subject}: What It
Means For {Audience}

Finally! {Company}
releases {subject}

Stop {Undesirable
Current State} Now

Discover the {solution}
that will change your
life today

How
{Name/Company}does{Su
bject}

{Name/Company}can
afford any {Subject}, he
uses{Solution}

How {Name/Company}
Got {Number/Desirable
Outcome} In {Number Of
Days}



SPAM WORDS:
WHAT TO
AVOID
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158O7ALVojh8hpEqwoISbjzZTdsgUq0arTYxoCVv0QAvD_BwE
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